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Safe Harbor Statement

This presentation contains " ferward-locking staterments” within the meaning of the
"wafe-harbor” peovisions of the private securities litigation reform act of 1995, Investors
and prospective investors ane cautionad that any such forward-locking staternents are nat
guarantees of future performance and involve rigks and uncertaintios, and that actual
results may differ than those projected. Such forward-looking information and staterments
aro based on the current estimates and projections of the Company or assumpticns based
on information currently available to the Company. Such staternents invalve known and
unknown risks, including but not imited to those ricks identified in our filings with the
Secuntios and Exchange Commission, uncertaintios and other factors that could cause the
actual results of the Company to differ materially from the results expressed or implied by
such statermants, including changes from anticipated lovels of revenues, future national or
regional economic and compatitive conclitions, difficulties in developing the Company’s
technology plathorms, retaining and expanding the Company’s custormer base, fluctuations
in consumer spending on the Cormpany’s products and other factors. Accordingly,
although the Company believes that the expectations reflocted in such forward-looking
statements are reasonable, there can be no assurance that such expectations will prove to
b cormoct, The Company has no obligation to update the forward-looking information
contalned in this prosentation, Any forward-looking statements or Information in this
presentation spoak only az at the date of this presentation
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About SRAX

SRAX is a digital marketing and data management platform delivering the toals to reach and

revieal valuable audiences. SRAXS machine-learning technology analyzes marketing data to

identify brands and content owners’ core consumaers and thair charactenstics acrogss marketing

channels, Through an omnichannel approach that integrates all aspects of the advertising

oxperience into one platform, SRAX discovers new and measurable opportunities that amphfy
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What are we good at?

Identifying issues that can be solved with unique technology
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Growth Strategy
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I"I Continue to grow our sales infrastructure

% Launch blockchain technology



Blockchain Identification Graph

bigtoken.com



Last year advertisers and
marketers spent $130 billion
on consumer data.



The advertising life cycle begins
and ends with the consumer.
Yet consumers are the most
disempowered actor in the
ecosystem.



WE ARE
VALUABLE.

WE DESERVE TRANSPARENCY,
CHOICE AND FREEDOM.
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IT'S TIME TO TAKE BACK OUR DATA
AND WITH IT THE RIGHT TO OWN OUR
PREFERENCES, PASSIONS, HISTORY
AND RELATIONSHIPS.




How it works
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How BIG revolutionizes the system
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How BIG revolutionizes data collection
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Kris Nelson
Demographic |

Data collection before BIG Data collection after BIG
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BIG platform: An open source platform created by consumer choice
and operated by a community of participants.

BIG

Blockehain Idantifeation Caaph

BIGmﬁg

BIG Open Source Governance (O5G)
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ICOs in 2017

Total Raised: Approximately 3 Billien Cryptocurrency ICO Status 2017
Poiml Plursibess ol 520w 109 —

Top Ten 1CCs of 2017 £
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* In some cases total raised includes ICO and pre-sale value.
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ICOs in 2017

Qut of these categories, Commerce

& Advertising reprosents a notable share
of the market and has demonstrated

potonthal for growth.

# In 2017, Commarca & Advertising 100
produced ovaer $48 milllon,

* A single ICC, the Basic Attanton Token (BATL
vk responiible for $35 milfon of the total
Commarce & Advertising valua.

® The Commarce & Advartislng wactor i4 cufrantly
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ICOs by Category 2017

S i #8  [FEAE T

il g Yo £ o il 10 Wl

@ oy I mmaiiey N I L g1
i B i AR L

Ml Py B[ ol i Y

[ BT T LR | AP TE

W ey PSR

l':'_'I B ety S AR L TR A |

L e el L R TR ]
Al Sl T 5 (R IR TR

W sy 0 P AR PR R
et T TR T T

W e s e 0B FE

Ml B [ripr R

e e e TR YL T LT

[ e TR E R TR LA 1]
e e L L N T R
[ T LN TR P

Y



Financial Highlights

¢ §5.6M gross revenue for 3 2017, compansd to
§4 0M in Q12 2017

« 56% 03 2017 gross marging, compared to S46%
I i ©2 2017 andd 32% In OF 2014

o $560k operating losy, iImproving rom 31 30 O3 2016,
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# 2017 gross margin expecing io sxcesd 300,
cormpaned to 35% in 2014
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Pursuing Strategic Alternatives
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Investment Rationale

The digital marketing and data managemaent platform creates opportunities to
genarate short- and long-term shareholder value

Using seftware-as-a-service (San5) to capture rapidly growing, frngmented RTB and Social
Media market

Generating recurring revenue stroarms from product sulte utilizing core technologios
Expanding presence with mid-size agengies servicing various verticals — each of which
could evolve into a standalone business - healthcare, sutomotive, sports, cangurner goods &

spplances, entertainment, finance, food, telecom, travel, and charity

Driving adoption of propriotary software that turns data from multiple sources into quantifiable
results optimizing campaigns and converts enline ad to offline engagements and sales uplift

Improving gross margin and Adjusted EBITDA porformance by focusing on
high-rmargin revenue

Developlng cutting edge blockehain identification graph technology named BIG Platform,
which is anticipated 1o be a consumer-first data management and distribution system,
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Management with Proven Track Record
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Capitalization Table

As of 11/28117
3,783,503
I TR
Stock Awards 188,418

F"]IF n'.h'tﬁd ﬁh‘l'ﬂ‘ L'.‘ I“prlﬂﬂdll m

Potential Shares (57,895,158 debentures ®53.00)

Total Potentlal and Fully Diluted Shaies 16276903

Price & voluma gquotes fram Nosdag and othor rallable sourcos
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Market Snapshot

Stock Symbol SRAX (NASDAQ)
Price Doc 2V, 2017 2,05
52 Week Range $1.11-57.95
Shares Outstanding (per 11/14/17 10-Q) B.7M

Markot Cap a8 of Dec 29 552.TM

Float (per Yahoao!Finance) 5.3IM

Prica & volume quates from Nasdag and othar ralisble sources
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