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Disclaimer

This document, which has been issued by Axel Springer SE (the "Company"), comprises the written materials/slides for a presentation of the
management.

Whilst all reasonable care has been taken to ensure that the information and facts stated herein are accurate and that the opinions and
expectations contained herein are fair and reasonable no representation or warranty, express or implied, is given by or on behalf of the Company,
any of its directors, or any other person as to the accuracy or completeness of the information or opinions contained in this document and no
liability is accepted for any such information or opinions.

This document contains forward looking statements which involves risks and uncertainties. These forward looking statements speak only as of the
date of this document and are based on numerous assumptions which may or may not prove to be correct. The actual performance and results of
the business of the Company could differ materially from the performance and results discussed in this document.

The Company undertakes no obligation to publicly update or revise any forward looking statements or other information contained herein whether
as a result of new information, future events or otherwise.

This document does not constitute or form any part of any offer or invitation to sell or issue, or any solicitation of any offer to purchase or subscribe
for, any securities in any jurisdiction, nor shall they or any part of them nor the fact of their distribution form the basis of, or be relied on in
connection with, any contract or investment decision in relation thereto.
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Strong 2017 in line with guidance —
share price up 41% and higher proposed dividend

Revenues €3,562.7m (+8.3% reported, +6.3% organically)
Adj. EBITDA €645.8m (+8.5% reported, +4.5% organically)
Ad]. eps €2.60 (+8.1%)

Share price up 41% in 2017

Dividend €2.00 per share* (up from €1.90)

* Dividend proposal
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80% of adj. EBITDA from digital activities — digital
revenues with organic growth of 12.5% in 2017

Revenues Advertising Revenues adj. EBITDA

1% 8 7% 80%

digital digital digital
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Key messages 2017 — strong execution
o More disclosure on classifieds

= Strong organic revenue growth of 12.7%, driven
especially by jobs

e Stable adj. EBITDA in News Media

= Mid-term guidance given: adj. EBITDA to be stable in
arange between €225m and €245m for 2017-2019*

* News Media adj. EBITDA 2017: €218.8m

= Advertising revenues in German market up 1.7% in J
FY/17

» Reorganization of German publishing units

eLeading digital publisher

= Focus on classifieds and content

= Positive response to new single-asset disclosure and
dedicated CMDs in London and New York in June”17

» Increased disclosure and better visibility as basis for
re-evaluation of assets (especially of jobs classifieds)

e Strict M&A discipline in content

= Guidance given: No loss-making content acquisitions
before existing digital content businesses have
proven profitability

= Active portfolio management:
- Acquisition of Logic-Immo in France
- Disposal of aufeminin initiated
- Merger of Awin and affilinet with IPO as exit option
- Sale of print portfolio and acquisition of digital
assets in Slovakia

= Strong progress at Business Insider with organic
revenue growth of 46% in FY/17

v

* Range includes changes from IFRS 16 and corresponds to previous range of €205m - €225m

= Break-even for Business Insider envisaged for H2/18
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Berlin real estate transactions optimize
capital structure

Sale and lease-back of Contribution of high-rise Forward-sale and lease-
Axel-Springer-Passage to pension fund back of new building
= Signed in 2017, Closing in = Signed in 2017, Closing in = Signed in 2017, closing
Q4/17 January 2018 expected in Q4/19
= Purchase price of €330m = Contribution of Axel Springer = Expected total capex and sale
headquarter high-rise to related costs of ~€320m,
= T ts of €80
x 'paymen 50 m contractual trust agreement thereof ~€230m from 2018
= Profit (post tax) of €130m (CTA) until completion
= Lease of majority of office = Long-term lease-back starting = Purchase price of €425m
space until 2020 2018

= Tax payments of ~€30m
= Reduction of pension liabilities

by ~€140m = Long-term lease from 2020

onwards
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What to expect in 2018? We will continue to deliver.

» Further growth in classifieds
» Deliver on mid-term stable EBITDA guidance for News Media
> Break-even at Business Insider in H2/18

» Explore further potential from technology and data
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Financials FY 2017
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Adj. EBITDA up 8.5% in 2017 driven by Classifieds

Media

T I T

in €m

Revenues 3,562.7| | 8.3% | [1,008.0| | 11.6%
Advertising 2,521.3| 113.4%| | 745.2 16.5%
Circulation 633.0 -2.1% 1494 -4.5%
Other 408.3 | |-2.8%| | 1134 5.5%

adj. EBITDA 645.8 8.5% 172.4 -2.3%
Margin 18.1% | | 0.0pp| | 17.1% | | -2.4pp
Restructuring Exp. 47.6 17.8 28.5 16.9
Launch Costs 36.7 -16.7 10.7 -3.0

adj. EBITDA ex Restr./LC| 730.2 | | 7.6% | | 211.6 | | 4.9%
Margin 20.5% | |-0.1pp| | 21.0% | | -1.3pp
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= Comments

» Revenues adjusted for cons. and FX effects
+6.3% (ad revenues +10.8%, circulation
revenues -4.7%, other revenues -0.8%)

» Adj. EBITDA up 8.5% (adj. for cons. and FX
effects +4.5%) driven by Classifieds

= Strong operational performance in Q4/17
burdened by additional restructuring
expenses and higher expenses for incentive
programs due to strong share price increase
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Classifieds Media with double-digit organic revenue

growth of 12.7% in 2017

in €m yoy yoy
Revenues 1,007.7| | 14.6% | | 262.4 11.9%
organic growth* 12.7% 12.1%
Advertising 990.4 15.4% 257.8 11.8%
Other 17.3 -17.1% 4.7 21.3%
adj. EBITDA | 4132 || 16.5% | |105.6| | 13.3%
Margin 41.0% 0.7pp | |40.2%| | 0.5pp

* Adjusted for consolidation and FX effects.
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=Comments

= Revenue increase of 14.6% mainly due to
continued strong organic growth (12.7% in
FY17)

= Ad,. EBITDA up 16.5% (adj. for cons. and
FX effects +14.7%) and slight margin
improvement
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Jobs classifieds with continued excellent organic
growth of 17.0% in 2017

—Jobs =Comments

» Reported revenue increase of 15.4% below
organic growth of 17.0% due to negative FX
effects (mostly British pound)

Adj. EBITDA share** . . .
) share = Continental European operations again the

main driver for organic growth (+23.8%), UK

in €m ZUe | yoy | KClENA | yoy also improving (H1/17: +4.7%, H2/17: +8.6%)
Revenues 473.2||15.4%| | 130.8 | [ 15.6% _ _
organic growth* 17.0% 15.9%] | - Af_?J' ItEB:-T:Z)'ZOL/jF)) 12|'2% (.Zdj%fotrhcor)s. antd FXt
p o efrects 4%70), alongside turtner investments
adj. EBITDA#+| 197.3||12.2%| | 54.7 || 7.8% for future growth
Margin 41.7%)| | -1.2pp| | 41.8%]| | -3.0pp

* Adjusted for consolidation and FX effects. ** Of total classifieds subsegments adj. EBITDA contributions *** Total adj. EBITDA of Classifieds Media subsegments does not equal
Classifieds Media segment adj. EBITDA which includes costs of €8.5m in FY17 and €7.6m in FY16 (thereof business development, M&A and other), not allocated to the three subsegments.
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Real Estate classifieds with double-digit organic
revenue growth and margin improvement

- Real Estate =Comments

» Reported revenue growth of 7.2% below strong
organic growth (10.8%) due to consolidation
effect in France (sale of software business in

Adj. EBITDA share** 2016)
. = All assets with high single-digit or double-digit
in €m ZAUNE | yoy | NeLZENA | yoy organic revenue growth in FY/17
Revenues 290.1 71.2% 74.6 8.4%
organic growth* 10.8% 85% || *= Adj. EBITDA up 20.4% (adj. for cons. and FX

adj. EBITDA**| 1462 | | 20.4%] | 365 | | 19.6% effects +21.4%) and margin up significantly,

, mainly driven by strong development at
Margin 50.4%| | 5.5pp | |49.0%| | 4.6pp Immowelt

* Adjusted for consolidation and FX effects. ** Of total classifieds subsegments adj. EBITDA contributions. *** Total adj. EBITDA of Classifieds Media subsegments does not equal
Classifieds Media segment adj. EBITDA which includes costs of €8.5m in FY17 and €7.6m in FY 16 (thereof business development, M&A and other), not allocated to the three subsegments.
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Revenue and EBITDA increase in General/Other
mainly driven by consolidation effects

- General/Other =Comments
= Revenue increase of 23.0% mainly driven by
consolidation effects in the vacation rentals

business (6.3% organic growth with Yad2 and
Car&Boat Media contribution in the high single-

Adj. EBITDA share**

digits)
in €m yoy YOy ||= Adj. EBITDA up 20.3% (adj. for cons. and FX
Revenues 2444 || 23.0%| | 57.1 8.8% effects +8.5%)
organic growth* 6.3% 8.6%
adj. EBITDA***| 78.1 20.3%| | 16.0 9.9%
Margin 32.0%| [-0.7pp| | 28.0%| | 0.3pp

* Adjusted for consolidation and FX effects. ** Of total classifieds subsegments adj. EBITDA contributions. *** Total adj. EBITDA of Classifieds Media subsegments does not equal
Classifieds Media segment adj. EBITDA which includes costs of €8.5m in FY17 and €7.6m in FY 16 (thereof business development, M&A and other), not allocated to the three subsegments.
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News Media adj. EBITDA up 2.0% — in line with range
given with mid-term guidance

in €m yoy yoy — Comments .
Revenues 1,509.8 | | 1.9% || 4145 || 2.0% = Revenues up 1.9%, adj. for cons. (mostly
thereof digital (reported) 511.5 18.3% 1554 19.1% eMarketer) and FX effects on prior year (+01%)
thereof digital (organic growth*) 12.0% 19.7% =  33.9% of revenues from digital
dli;tva;z;;e P 36352? 47'.7922 3270'22 5;17'[:,/2 " Advertising revenue increase of 7.9% mainly
Circulation 633.1 | | -21% || 149.4 | | -4.4% driven by organic increase (+6.7%)
Other 2106 || -32% || 61.3 || 3.7% | ' Circulation revenues down -2.1% (positive
adj. EBITDA 2188 || 2.0% || 537 || -333% consolidation effects from eMarketer), organic
Margin 14.5% 0.0pp 12.9% -6.8pp decrease of 4.7%
Restructuring Exp. 29.3 11.0 18.8 13.8 = Ad. EBITDA increase of 2.0% driven by
Launch Costs 33.4 -1.4 10.1 0.8 international business (incl. cons. effects),
adj. EBITDA ex. Restr./LC 281.5 5.2% 825 || -12.9% organically 3.2% below prior year; Q4/17
Margin 18.6% | | 0.6pp | [19.9% | | -3.4pp impacted by higher restructuring expenses

* Adjusted for consolidation and FX effects.
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Marketing Media with double-digit revenue and adj.
EBITDA growth in 2017

Revenues 984.5 15.0% | | 315.0 28.4%
organic growth* 12.4% 14.0%
Advertising 864.7 15.7% 283.6 30.1%
Other 119.8 10.2% 314 14.5%
adj. EBITDA 95.6 16.3% 39.3 61.9%
Margin 9.7% 0.1pp 12.5% 2.6pp
Restructuring Exp. 0.5 -0.3 0.1 -0.3
Launch Costs 1.6 -16.2 -0.2 -4.3
adj. EBITDA ex Restr./L.C| 97.7 -3.2% 39.2 36.3%
Margin 9.9% -1.9pp | [12.4% 0.7pp

* Adjusted for consolidation and FX effects.
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= Comments

Revenues up 15.0% in FY/17 (12.4%
organic growth), increase of 28.4% in
Q4/17 mainly driven by consolidation effect
from affilinet (organically up by 14.0%)

Adj. EBITDA up by 16.3% in FY/17 and up
61.9% in Q4/17 mostly due to a better
development of finanzen.net and
consolidation effects in the performance
marketing business

EBITDA adj. for cons. and FX effects up
8.4% in FY/17 and 46.7% in Q4/17
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Adjusted eps up 8.1% yoy and in line with guidance

in€m 2017 2016 Q4/17 Q4/16
1724 1765

yoy change 8.5% -2.3%
Depreciation/amortization (excl. PPA) -141.9 -124.3 -41.8 -37.1
Adj. EBIT 504.0 471.1 130.6 139.3
Financial result -18.4 -21.4 -10.7 -6.1
Taxes -158.0 -149.9 -36.8 -42.3
Adj. net income 327.5 299.9 83.1 91.0
thereof attributable to non-controlling interests 47.1 40.4 16.3 15.4

yoy change 8.1% -11.6%
Non-recurring effects 117.0 234.6 148.3 -1.4
Depreciation/amortization, and impairments of PPA -94.2 -108.3 -20.5 -35.8
Taxes attributable to these effects 27.8 23.8 3.7 32.9
Net income 378.0 450.0 214.6 86.6
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Net financial debt of €1.0bn (leverage of 1.6x) —
strong increase in FCF

Net financial debt of €1,020.2m1) at year-end 2017 (leverage 1.6x2))

— Free cash flow (FCF) in €m ————2017 impact from real estate transactions on cash flow =—

= Net positive cash inflow of €200m from Berlin real estate transactions
(purchase price of €330m for sale of Axel Springer passage and tax
341.1 payments of €80m in Q4/17 as well as capex for the new building and sale

497.4

270.5

related costs of €50m in FY/17)

229.7

- Positive effects on cash flow going forward

= Payment for acquisition of Logic-Immo (Q1/18) and proceeds from
disposal of aufeminin (expected Q2/18), resulting in ~€130m cash inflow

2016 2017 2016 2017 = Net positive cash inflow of ~€165m until 2020 from sale of new Berlin

Il FCF M FCF excl. effects from headquarter real estate transactions bU|Id|ng (purChase price of €425m and tax payments of ~€30m eXpECted
' in Q4/19 and capex and sale related costs of ~€230m in 2018-2020)

= Payments from sale of stake in Dogan TV of €171m expected in 2020/22

1 Excl. pension liabilities. 2 Based on adj. EBITDA 2017.
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Outlook FY 2018
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As already announced, new international accounting
standards will be implemented 2018

IFRS 15

Overview

= New standard regarding the recognition of
revenues

= Mandatory as of Jan. 2018

» Complete overhaul of revenue recognition
principles

Impact on financial statements

= Revenues of Performance Marketing to decrease

by approximately 75%%1
= No impact on adj. EBITDA

= Ad). EBITDA margin for Performance Marketing to

increase from ~ 5% to ~ 20%

= As of Q1/18, reporting will show restated 2017
numbers and outlook will reflect lower revenues

1 Negative effect of €~500m in 2017.
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Significant impact from new accounting standard
IFRS 16 starting 2018

IFRS 16

Overview Impact on financial statements

= New standard regarding the accounting of leases . 'co:\grjn E;::D/;éfg?;n;81€75?erzcﬁﬁt V;'Q::e contracts
= Mandatory as of Jan. 2019, early adoption paring g

: : starting January 2018)Y
possible as of Jan. 2018 (Axel Springer early ng Hary )

adopter) » Net income: Low single-digit million euro negative
iy : effect
= Recognition of leases with lease terms debt: Additional net debt of €200 €220
longer than 12 months as assets and liabilities Net debt: Additional net debt o m (o ., m
= Relevant leases within Axel Springer: Real estate, = Free cash flow increase of €40m to €45m
IT hardware, company cars = No restatement 2017 but outlook and reporting

2018 to contain organic numbers

1 Thereof ~45% in News Media, ~35% in Classifieds Media, ~20% in Marketing Media.
2) Due to consideration of lease payments in cashflow for financing activities.
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Important factors and assumptions for 2018 outlook

= Adoption of IFRS 15 affects revenue recognition in performance marketing
= Adoption of IFRS 16 affects P&L and balance sheet

= Consolidation effects, especially:
» Closing of Logic-Immo acquisition as of February, 2018

» Closing of aufeminin sale expected by end of April, 2018

Note: Meinestadt.de included in jobs classifieds as of January 2018 (before in General/Other)
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Outlook 2018 - Group

Reported Organic

(adjusted for effects from the adoption of IFRS
16 as well as consolidation and FX effects)

Revenues Low to mid single-digit % growthl) Low to mid single-digit % growthl)
Grou O8N adj. EBITDA Low double-digit % growth Mid to high single-digit % growth
adj. eps Low to mid single-digit % growth Mid to high single-digit % growth

1 Revenue outlook based on 2017 revenues restated for negative effect of €~500m from IFRS 15 adoption.
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Outlook 2018 - Segments

Reported Organic
(adjusted for effects from the adoption of IFRS 16

as well as consolidation and FX effects)

Classifieds Revenues Double-digit % growth High single-digit to low double-digit % growth
Media adj. EBITDA Double-digit % growth High single-digit to low double-digit % growth
Revenues Low to mid single-digit % decline Low single-digit % decline
adj. EBITDA  Mid single-digit % growth Low to mid single-digit % decline
Marketing Revenues High single-digit % decline?) High single-digit % growth?)
Media adj. EBITDA High single-digit % growth Low double-digit % growth
Services/ Revenues Mid single-digit % decline Mid single-digit % decline
HOldmg adj. EBITDA Low to mid single-digit % growth? Low to mid single-digit % growth?

1 Revenue outlook based on 2017 revenues restated for negative effect of €~500m from IFRS 15 adoption.
2 Improvement/smaller negative EBITDA.
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Organic revenue development digital media

yoy FY/17 Q4/17 Q3/17 Q2/17 Q1/17 FY16 FY15 FY14
Digital Media 12.5% 14.5% 13.6% 10.7% 10.7% 10.7% 9.2% 7.6%
Classifieds Media | 12.7% 12.1% 15.1% 11.6% 12.0% 12.5% 12.9% 9.8%
Jobs 17.0% 15.9% 21.8% 14.2% 16.2% 17.6% 21.2% 13.5%
Real Estate 10.8% 8.5% 9.1% 12.4% 13.4% 6.3% 4.8% 6.0%
General/Other 6.3% 8.6% 9.3% 4.6% 2.7% 9.7% 4.0% 9.8%
News Media 12.0% 19.7% 10.2% 7.6% 7.9% 14.7% 3.2% 8.4%
National 3.2% 7.3% 3.9% -1.1% 1.8% 17.4% 0.8% 11.5%
International 25.1% 37.9% 18.2% 22.2% 18.0% 9.4% 8.2% 4.2%
Marketing Media 12.4% 14.0% 13.8% 11.3% 10.5% 7.5% 9.2% 6.2%
Reach Based 12.0% 8.5% 12.8% 11.6% 16.1% 15.6% 13.6% 7.8%
Performance Based 12.7% 16.8% 14.4% 11.1% 7.9% 4.2% 7.7% 5.3%
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News Media International with strong revenue and

margin expansion

Revenues 1,109.2( | -2.9% | | 299.9 -3.5% 400.7 18.1% 114.6 19.8%
thereof digital (reported) 267.4 3.2% 83.3 7.3% 2442 40.9% 72.1 36.3%
thereof digital (organic growth*) 3.2% 7.3% 25.1% 37.9%
digital share of revenues 241% | | 1.4pp | [27.8%| | 2.8pp | |60.9%| | 9.9pp 62.9%| | 7.6pp
Advertising 448.3 1.7% 136.7 -0.3% 217.8 23.6% 67.1 24.4%
Circulation 504.7 -6.5% | [ 1185 -8.9% 1284 19.8% 30.9 17.8%
Other 156.2 -3.5% 44.7 2.4% 544 -2.5% 16.5 7.3%
adj. EBITDA 164.5 -7.6% 34.6 -37.8% 54.3 49.3% 19.1 -23.3%
Margin 14.8% | [-0.8pp | |11.5%| | -6.3pp | [13.5% 2.8pp 16.7%| | -9.4pp
Restructuring Exp. 28.4 11.2 18.3 14.0 0.9 -0.3 0.5 -0.2
Launch Costs 8.2 2.7 2.2 0.0 25.2 -4.1 7.9 0.8
adj. EBITDA ex Restr./LC 201.2 || 02% | | 55.1 || -11.3%| | 80.3 | | 20.3% | | 27.5 | | -15.9%
Margin 18.1% | | 0.6pp | |118.4%]| | -1.6pp | [20.0% 0.4pp 24.0%]| | -10.2pp

* Adjusted for consolidation and FX effects.
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Strong Q4/17 for both Reach Based and Performance

Marketing

Reach Based Marketing Performance Marketing

in €m yoy yoy yoy yoy
Revenues 314.7 9.0% 89.5 5.7% 669.9 18.1% | | 225.6 40.3%
organic growth* 12.0% 8.5% 12.7% 16.8%
Advertising 261.6 7.8% 75.4 3.0% 603.1 19.5% 208.2 43.8%
Other 53.1 15.3% 14.0 22.9% 66.7 6.5% 174 8.6%
adj. EBITDA** 71.2 8.8% 27.7 47.6% 324 27.4% 13.1 56.2%
Margin 22.6% 0.0pp 30.9% 8.8pp 4.8% 0.4pp 5.8% 0.6pp
Restructuring Exp. 0.5 -0.2 0.1 -0.3 0.0 -0.1 0.0 0.0
Launch Costs 1.6 -16.2 -0.2 -4.3 0.0 0.0 0.0 0.0
adj. EBITDA ex Restr/LC| 73.3 -12.7% 27.6 18.8% 324 26.9% 13.1 55.7%
Margin 23.3%]| | -5.8pp | [30.8% 3.4pp 4.8% 0.3pp 5.8% 0.6pp

* Adjusted for consolidation and FX effects.
** Total adj. Marketing Media EBITDA includes costs of €8.1m in FY17 and €8.7m in FY 16 (thereof business development, M&A and other), not allocated to the two pillars.
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StepStone: Growing customer base and high organic

revenue growth
&

%
a

StepStone &

— Operational update 2017

» Candidate delivery ahead of competition in
nearly all areas

» Double-digit customer growth in all regions
(Continental Europe +11% yoy, UK +19% yoy,
SAON Group +10% yoy)v

= Retention rates remain on a high level
(Continental Europe 87% (-1pp yoy), UK 81%
(-1pp yoy), SAON Group 73% (-1pp yoy)?

1 Customer count based on active contracts except StepStone Germany and TJG where end

customers (listing owners) are counted. ictjob and Tecoloco not included.

2) Rolling LTM retention rate for all customers vs prior year, as of Dec. 2017 compared to 2016

3) Minor revenue recorded centrally is not presented

4 Combined adj. EBITDA of subgroups does not equal sub-segment as amongst others
non-licensed product development costs of €10.7m in 2017 and €9.3m in 2016 are not
recorded in operational subgroups

5) Adjusted for consolidation & FX effects
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— FY17 Financials

in €m yoy | |organic®
Revenues? 474.1 | | 410.6 | | 15.5% 17.1%
Continental 320.0 257.5 | | 24.3% 23.8%
UK 118.2 118.8 | | -0.5% 6.6%
SAON Group 37.5 33.8 11.1% 9.8%
EBITDA? 197.3 1758 | | 12.2% 12.4%
Continental 179.8 151.1 | | 19.0% 18.5%
UK 15.8 23.9 -34.2%| | -29.6%
SAON Group 12.4 10.1 22.9% 22.2%
Margin 41.6% | |42.8% | |-1.2pp
Continental 56.2% | | 58.7% | | -2.5pp
UK 13.3% | | 20.1% | | -6.8pp
SAON Group [33.0% | [29.9% | | 3.2pp
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SelLoger strong organic revenue growth and high

margin

— Operational update 2017

in€m 2017 2016 yoy
= ARPA (incl. verticals) increases by 7% yoy to Revenues | 1400 136.4 2.6%
€724 organic growth 9.7%

0,
= # of professional listings® on Seloger.com: 998k EB IT_DA 818 7.2 6.0%
(Logic-lmmo?); 760k, pre deduplication) Margin 58.5% 56.6% 1.9pp

= Unigue users? down by 7% to 5.6m

1 Source: autobiz; monthly listings, FY17 average
2) Closing in February 2018
3) Source: Médiametrie (9M/17 vs 9M/16)
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— FY17 Financials

3) Adjusted for consolidation and FX effects
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Immowelt: Double-digit revenue growth and
significant margin expansion

GROUP . .
— Operational update 2017 — FY17 Financials
in€m 2017 2016 yoy
= ARPU increases by 17% yoy to €294 Revenues 1113 98.3 13.2%
L _ organic growth ? 13.2%
= Customer migration post-merger completed: .
21k DUO customers at year-end 2017 EBITDA 374 194 93.2%
. Margin 33.6% 19.7% 13.9pp
= VisitsD at 42.3m (+2% yoy)
= # of residential listings? at 191k in H2/17 (-5.0%
vs. H2/16)
1 Source: company information; monthly visits/listings, FY17 average 2) Adjusted for consolidation and FX effects
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Immoweb with strong revenue growth and high

margin
IMMO _ .
— Operational update 2017 — FY17 Financials
in€m 2017 2016 yoy

= ARPA increases by 12% yoy to €514 in FY/17 Revenues 39.5 36.2 9.3%

4 of listinasd d by 3% 0 144K organic growth? 9.3%

O ISINGS oW By =70 YOy 10 EBITDA 26.5 252 5.2%

» Real visitors 2 down by 3% to Margin 66.9% 69.6% -2.7pp

monthly average of 1.6min FY/17

1 Source: company information
2 Source: CIM
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@Leisure: 2017 with strong prior year comps and

consolidation effects

‘@ Leisure

— Operational update 2017

= Full service (Belvilla, Land & Leisure): pro forma Revenues

booking value? up 5% yoy to €253m

» Self service (Traumferienwohnung): total
listings? in Europe up 15% yoy to 78k

1 Source: company information, FY/16 vs FY17
2 Source: company information, end of 12/16 vs. end of 12/17
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in €m yoy
1245 90.1 38.2%

organic growth ? 3.4%
EBITDA 19.5 13.6 42.8%
Margin 15.6% 15.1% 0.5pp
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Yad2: High single-digit organic growth supported by
positive FX effects
[yad2,

— Operational update 2017 — FY17 Financials
in€m yoy
= # of listings: 428k (+1% yoy) Revenues 40.0 34.9 14.4%
organic growth ? 9.4%

= Unique visitors slightly up by 1% to 4.5m (FY/16:
4.5m)

= Visits down by 1% to 16.4m (FY/16: 16.6m)

D Source: company information; monthly listings/UVs/visits 2) Adjusted for consolidation and FX effects
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Car&Boat Media: Organic growth driven mainly by
ARPU increase

CARBOAT
— Operational update 2017 — FY17 Financials
in€m 2017 2016 yoy
= ARPU up by 5% yoy to €410 Revenues 59.4 55.2 7.6%
# of professional cust ) up by 2% 1o 8.5K organic growth? 7.6%
Of professional customers~ up by 2% 1o o. EBITDA 570 543 10.9%
= # of professional listings? up by 4% yoy to 273k Margin 45.4% 44.1% 1.3pp
= Unique visitors? up by 3% to 3.8m
1 Source: company information; monthly, FY17 average
2 Source: Mediametrie (9M/17 vs 9M/16) 3) Adjusted for consolidation and FX effects
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IFRS 16: Exemplary impact on financial statements

Example: Lease of company car for 3 years, leasing rate: 50 monetary units p.a.

Accounting from 2018 onwards (IFRS 16)
Bamncosheet | || [Qeamncesee | G | Ll | ol | &

No consideration Right-of-use asset ,car® (discounted leasing
payments) 141 -47 94 47 AT -47 0
A Depreciation

Lease liability
A Repayment?)

Other operating expenses (ad;. Depreciation
EBITDA)

141 -46 95 -47 48 -48 0

-50 -50 -50
+ Interest expenses? 4 -3 2

= Lease expenses (outside adj. EBITDA) -51 -50 -49

1 Repayment + Interest expense = Lease payments (50 monetary units)
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Investor Relations contacts

Claudia Thomé Daniel Fard-Yazdani

Co-Head of Investor Relations Co-Head of Investor Relations
Phone: +49 30 2591 77421 Phone: +49 30 2591 77425

Mobile: +49 160 90445035 Mobile: +49 151 52844459
claudia.thome@axelspringer.de daniel.fard-yazdani@axelspringer.de

Axel Springer SE: Axel-Springer-Str. 65, 10888 Berlin, Germany, Fax: +49 30 2591 77422
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