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DISCLAIMER

This presentation contains "forward-looking information” within the meaning of applicable Canadian securities legislation and may also contain statements that may constitute "forward-
looking statements” within the meaning of the safe harbor provisions of the United States Private Securities Litigation Reform Act of 1995. Such forward-looking information and forward-
looking statements are not representative of historical facts or information or current condition, but instead represent only the Company's beliefs regarding future events, plans or
objectives, many of which, by their nature, are inherently uncertain and outside of the Company’s control. Generally, such forward-looking information or forward-looking statements can be
identified by the use of forward-looking terminology such as, ‘'may,’ ‘will,’ ‘should,’ ‘could,’ ‘'would,’ ‘expects,’ 'plans,’ ‘anticipates,’ 'believes,’ ‘estimates,’ ‘projects,’ 'predicts,’ ‘potential’ or
‘continue’ or the negative of those forms or other comparable terms. The Company's forward-looking statements involve known and unknown risks, uncertainties and other factors which
may cause the Company's actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or implied by the forward-
looking statements, including but not limited to those risks discussed under "Risk Factors” in the company's CSE Listing Statement filed with SEDAR; and other factors, many of which are
beyond the control of the Company. Readers are cautioned that the foregoing list of factors is not exhaustive. Because of these uncertainties, you should not place undue reliance on the
Company's forward-looking statements. No assurances are given as to the future trading price or trading volumes of Cresco's shares, nor as to the Company's financial performance in
future financial periods. The Company does not intend to update any of these factors or to publicly announce the result of any revisions to any of the Company's forward-looking
statements contained herein, whether as a result of new information, any future event or otherwise. Except as otherwise indicated, this presentation speaks as of the date hereof. The
distribution of this presentation does not imply that there has been no change in the offairs of the Company after the date hereof or create any duty or commitment to update or

supplement any information provided in this presentation or otherwise.
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CRESCOLABS

COVID-19 IMPACT
CHANGE IN SPENDING BEFORE AND AFTER U.S. OUTBREAK
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Lodging

Movie theaters

-50% «— Lessspending 0% More spending — +50% +100%

Apparel

Warehouse clubs

Source: New York Times. Bubbles are sized by industry sales.

Video Online
streaming grocers
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T Food Gaming
delivery
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Cannabis could benefit from the current
climate, but the industry is constricted by
supply shortages and retail throughput
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CRESCOLAEBS

ILLINOIS
ESTABLISHING MEANINGFUL, MATERIAL MARKET POSITION

lllinois Cultivation Expansion lllinois Sunnyside*

35,000 ft?

Cultivation as of Q12020

Cultivation as of Q3 20207

630,000 ft?

Potential Canopy Space

1) Buildout complete as of start of Q2 2020, harvesting throughout Q3 and the remainder of 2020.
2) Only five stores reflected in Q1 2020 financials. Stores 6 and 7 opened end of May 2020.

7

Operational Stores?

3

Additional Openings
Planned in 2020
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PENNSYLVANIA
ESTABLISHING MEANINGFUL, MATERIAL MARKET POSITION

Pennsylvania Cultivation Expansion

22,000 ft?

Cultivation as of Q12020

88,000 ft?

Cultivation as of Q3 2020

1) Buildout complete as of start of Q2 2020, harvesting throughout Q3 and the remainder of 2020.

Pennsylvania Sunnyside*

3

Operational Stores

3

Additional Openings
Planned
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CRESCOLAEBS

EXECUTING IN CALIFORNIA
INTEGRATING ORIGIN HOUSE FOR PROFITABLE GROWTH

FLORACAL

TARMS

Cultivation
Fulfillment

Processing

Fulfillment

Cultivation

Earn More
* Increase Dispensary Penetration, and Share of Shelf
« Develop only the Most Profitable Brands on Continuum

* Improved yields across platform using FloraCal model

Use Less
* Facility and Warehouse Consolidation
* Readlization of Back-Office Synergies

* Fleet Optimization and Improved Logistics

Leverage California to Grow Cresco Brands
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CRESCOLAES

OTHER MARKET UPDATES

DEVELOPING OPERATIONS ACROSS STRATEGIC GEOGRAPHIC FOOTPRINT

* Recently announced option to
purchase 4 additional dispensaries

*  Ohio is one of the fastest growing
medical markets — 30% growth in
avg weekly sales from Feb to Apr.

o *  Current cultivation space is 25K

D sgft — undergoing upgrades
VERDANT funded by sale-and-leaseback

p 7}

Converted all four NY dispensaries
to Sunnyside* retail brand

Launched medical cannabis
delivery program

Constructive commentary from
Governor Cuomo on legalization

* Recently Closed on Sale-and-
Leaseback of Marshall, Ml facility

*  Property accounts for approximately
115,000 sqgft of aggregate industrial
space

« 10t Largest state in the country by
population

Closed acquisition of Hope Heal

Health, Inc on February 7th

Fall River, MA facility includes
cultivation and processing located
adjacent to owned dispensary

Licensed for 2 additional

dispensaries in MA

Strategic footprint includes 6 of the 10 largest U.S. states
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Cresco Labs
Corporate Snapshot
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CRESCOLAES

Corporate Summary

/
\

-\ )~ 2013

Year Founded

1,400+

Employees

9

States

Cultivation & Production Facilities

604K

Total Cultivation Square Footage

Note: Numbers are estimates.
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Operating Retail Locations

29

Retail Licenses

770+

Dispensaries
with our Products

126M / 58%

US Addressable
Market / %

5,000+

SKU's in Production

Note: Retail Licenses includes ability to apply for up to two additional retail licenses in MA, and option to purchase 4 additional locations in OH.

N

P B B W1

$2.53B

Market Cap ($CAD)
As-of May Month End

$66.4M

1Q20 Revenue

215%

YOY Revenue Growth

48%

1Q20 Operational Gross
Profit Margin

$3.2M

1Q20 Adj EBITDA

10
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CRESCOLABS

Our Team Comes from a Broad Experience Base

% pepsico fotmonafohmon EY
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pandora & G : e A | o
B @ w1 400+ EM PLOYEES .
\_\:.:g AT&T o Stericycle’
MOLSON €ocis ¢ CME Group w
UnitedHealth Group

Walgreens Lifeway.

Note: Headcount as of 3/31/20




CRESCOLAES

Our Strategy

CRESCO LABS ADVANTAGE:
VERTICAL INTEGRATION

-
-

CULTIVATE & BRANDS & WHOLESALE
MANUFACTURE PRODUCTS DISTRIBUTION OWNED. RETAIL
12
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CRESCOLAES

Why Vertical Integration Will Win

Ebit Margins Consumer Verticals Retail vs Wholesale Revenue Mix
40%
30%
20%
14%
11%
4% I
Retail Spec Retail Apparel OPG Beverages Tobacco MMEN AORG CURA GTII CRESCO

m 2015 2016 2017 2018 OWNED RETAIL WHOLESALE

Brands deliver higher margins Brands secure breadth producing higher revenue

Source: Cowen & Company.

13

NoOA HO4d SNIMOHYD



BRAND
PORTFOLIO
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JUR
PRODUGTS

Cresco products come in a
variety of different forms, so
whether you're flying solo
or with a group, looking for
something a little stronger
or more discreet, we have a
form to fit the occasion.
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REST RELAX REBALANCE REKINDLE

Relief in every dose. [Eucal
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THIS IS

DELICIOUSNESS

—— 0RO

Taste the difference a master chef makes,
as James Beard Award-winner Mindy Segal
unleashes her culinary craft to take cannabis

confections from edible to incredible.
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BLES=
HEF LED ARTISANAL EDI
—-C

Cool Keylime Kt

G THC
pER GUMMY 5 MG

PERFECTLY DOSED

We use only the cleanest distillate cannabis
extracts and dosg..t'hem with precision for a
~ more consistent experience.
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SUPPLY"






INCLUDES:

wonder

WELLNESS o,

Wellness PeL
Rechargectle
cornebis
il vaporizef

20 Microdoses
50

WELLNESS PEN* USB CHARGER

Mognetic
changing cable

Wonder Pod,/
Replaceable™
ceromic

with 100%
connabis oif—

Compatible
anly with the
Wellness pen

wonder

WELLNESS o

relax

WONDER POD
calm your body and mied

20 Microdeses
g 200t
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Delivering Superior Growth

TOP-LINE GROWTH

Access to Markets
Access to Doors

Brand Penetration &
Market Share

MARGIN IMPROVEMENT

Scale Operations
SG&A Efficiencies
SOP Adoption

SUPERIOR
RETURN ON
INVESTED CAPITAL

CAPITAL AGENDA

Increasing Cultivation Capacity in Key
Markets

Strategic M&A

Disciplined Capital Allocation

CRESCO
LABS

23



THANK YOU

Investors:
Aaron Miles, Vice President of Investor Relations
investors@crescolabs.com

Media:
Jason Erkes, Chief Communications Officer
press@crescolabs.com

For General Inquiries:
312-929-0993
info@crescolabs.com




