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4Source: New York Times. Bubbles are sized by industry sales.

CHANGE IN SPENDING BEFORE AND AFTER U.S. OUTBREAK



1) Buildout complete as of start of Q2 2020, harvesting throughout Q3 and the remainder of 2020.
2) Only five stores reflected in Q1 2020 financials.  Stores 6 and 7 opened end of May 2020. 5

35,000 ft2

215,000 ft2

630,000 ft2

ESTABLISHING MEANINGFUL, MATERIAL MARKET POSITION

3
Additional Openings 

Planned in 2020

7
Operational Stores2
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3
Additional Openings 

Planned

3
Operational Stores

22,000 ft2

88,000 ft2

1) Buildout complete as of start of Q2 2020, harvesting throughout Q3 and the remainder of 2020. 

ESTABLISHING MEANINGFUL, MATERIAL MARKET POSITION
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INTEGRATING ORIGIN HOUSE FOR PROFITABLE GROWTH
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DEVELOPING OPERATIONS ACROSS STRATEGIC GEOGRAPHIC FOOTPRINT
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2013
Year Founded

1,400+
Employees

9
States

15
Cultivation & Production Facilities

604K
Total Cultivation Square Footage

17
Operating Retail Locations

29
Retail Licenses

770+
Dispensaries 
with our Products

126M / 58%
US Addressable 
Market / %

5,000+
SKU's in Production

$2.53B
Market Cap ($CAD)
As-of May Month End

$66.4M 
1Q20 Revenue

215%
YOY Revenue Growth

48%
1Q20 Operational Gross     
Profit Margin

$3.2M
1Q20 Adj EBITDA

Note: Numbers are estimates.
Note: Retail Licenses includes ability to apply for up to two additional retail licenses in MA, and option to purchase 4 additional locations in OH.
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Note: Headcount as of 3/31/20



C R E S C O  L A B S  A D V A N T A G E :   
V E R T I C A L I N T E G R A T I O N

W H O L E S A L E
D I S T R I B U T I O N

B R A N D S  &  
P R O D U C T S

C U L T I V A T E  &  
M A N U F A C T U R E

O W N E D .  R E T A I L
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Brands secure breadth producing higher revenue

Retail
Spec Retail Apparel OPG Beverages Tobacco

4%

11%
14%

20%

30%

40%

Brands deliver higher margins

2013 2014 2015 2016 2017 2018 OWNED RETAIL WHOLESALE

MMEN

5%

95%

CRESCO

57%

43%

GTII

26%

74%

CURA

21%

79%

AORG

20%

80%
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Source: Cowen & Company.



B R A N D  
P O R T F O L I O
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C A P I T A L  A G E N D A

Increasing Cultivation Capacity in Key 
Markets

Strategic M&A

Disciplined Capital Allocation

T O P - L I N E  G R O W T H

Access to Markets

Access to  Doors

Brand Penetration & 
Market Share

M A R G I N  I M P R O V E M E N T

Scale  Operations

SG&A Efficiencies

SOP Adoption

SUPERIOR 
RETURN ON

INVESTED CAPITAL
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Investors:
Aaron Miles, Vice President of Investor Relations

investors@crescolabs.com

Media:
Jason Erkes, Chief Communications Officer

press@crescolabs.com

For General Inquiries:
312-929-0993

info@crescolabs.com
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