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Safe Harbor Statement

This presentation has been prepared by Viomi Technology Co., Ltd ("Viomi” or the “Company”) solely for informational purposes and
does not constitute an offer to sell or issue or the solicitation of an offer to buy or acquire securities of the Company in any jurisdiction
or an inducement to enter into investment activity, nor may it or any part of it form the basis of or be relied on in connection with any
contract or commitment whatsoever. This document has been prepared by the Company solely for use at this presentation. The
information contained in this presentation, including the Company’s unaudited financial and operating results for the fourth quarter of
2022, has not been independently verified. No representation, warranty or undertaking, express or implied, is made as to, and no
reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions contained herein.
None of the Company or any of its affiliates, directors, officers, advisors or representatives will be liable (in negligence or otherwise)
for any loss howsoever arising from any use of this presentation or its contents or otherwise arising from or in connection with this
presentation.

This presentation contains forward-looking statements that are made under the “safe harbor” provisions of the U.S. Private Securities
Litigation Reform Act of 1995. These statements include descriptions regarding the intent, belief or current expectations of the
Company or its officers with respect to the consolidated results of operations and financial condition of the Company, which can be
identified by terminology such as “will,” “expects,” “anticipates,” “future,” “intends,” “plans,” “believes,” “estimates,” “confident” and
similar statements. Such forward-looking statements are not guarantees of future performance and involve risks and uncertainties, and
actual results may differ from those in the forward-looking statements as a result of various factors and assumptions. The Company or
any of its affiliates, directors, officers, advisors or representatives has no obligation and does not undertake to revise forward-looking
statements to reflect new information, future events or circumstances after the date of this presentation, except as required by law.
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Q4 2022 Financial Highlights VIOMIZ

loT @ Home

NEIRRGYENRES Gross Profit Margin Cash Assets(!)

RMB910.5 MM 0% RMB1.1 Bn
+3.2% Q-0-Q




Full Year 2022 Financial Highlights

Net Revenues

RMB3.2 Bn

ras TR

Gross Profit Margin

22.8%

+0.2% y-0-y

YIOMI=XK

loT @ Home



Further Product and Channel Diversification (Full Year 2022) V.O\M.Iﬁ

—— loT@Home ——

| Revenue Breakdown by Product Category | Revenue Breakdown by Channel

21.1%

Home Water
Solutions
11.1%

Consumables

17.7%

Small Appliances
and Others

Note
1. loT @ Home Portfolio includes smart kitchen (refrigerator, dish washer, range hood, stove, oven), washing machine, water heater, sweeper robot, air conditioner and smart home device category.



Healthy Balance Sheet V,}h!ﬁ

—— loT@Home ——

| Liquidity Position("
(RMB MM)

® Short-term deposits 1,105.7
B Short-term investments
® Cash and cash equivalents

2022

Note
1. As of December 31, 2022.
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Continued Increase In

: VIOMIZ*
Household Users and Product Penetration e
| Number of Cumulative Household Users(! .| Percentage of Household Users with
(‘000) at least 2 Connected Products(")
~7,700 22.5%

2018 2019 2020 2021 2022 2018 2019 2020 2021 2022

Note
1. At end of respective period.



Continued Product Innovation with
Increasing Patent Record

Cumulative registered patents Cumulative authorized patents Cumulative registered patents for
iInventions

- -
- 7 ,' 7 NN, ’”
*‘P

R W % A E B R W % R E

Note
1. Global data as of December 31, 2022
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YIOMI=XK

loT @ Home

Our Corporate History and Roadmap

2021 5G™

Product Portfolio Optimization
and Channel Expansion

2017 2019 5G'" ,

Announced 5G + loT

ZAONES

First Product Launch

Hosted 2021 strategic new product launch event with "Al:

Developed Smart Kitchen Helpful" theme

nitial launch of Xiaomi water Product Portfolio Strategy « Continued introducing new high-end products
purifier * Introduced a series of kitchen products, * Jointly published “Consumer loT Outlook 7 rEesdEE S i S eeluslel,
including 10T range hoods, gas stoves 2025" with IDC - Published “trending tech” brand positioning
and refrigerators * Established 5G research institute with » Cooperated with high-quality merchants to open larger
* Invited top celebrity Yang Mi as product IE|fel el CEllEsE offline stores across the nation
spokesperson  Introduced WUKONG Al chip

Al:Helpful

HENP  TRNE | RERS I ANERZE

\ 4

@ L N

4

L J

2022 5G“"

Hosted 2022 Al Software
Launch Event
» Introduced upgraded loT @ Home

2016

First Viomi-branded Product
Launch

2014
Company Founded

2018

Established loT @ Home
Positioning

2020 5G™’

Announced 2030 “3511” Long-
term Strategic Vision

» Opened the first Viomi offline experience

* Introduced first Viomi-branded water purifier

« Expanded product lines across home
scenarios, including living room, bedroom,
kitchen, bathroom and balcony

 Enhanced 5G loT strategic vision and

introduced next-gen products and services,
including premium water purifier brand Quanxian

solutions “Al: Helpful 2.0”

Introduced a series of premium new

store products and bundled solution offerings
: C o Li ' * Developed Viomi-branded sweeper robots and
« Listed as China’s High and New-Technology Listed on Nasdaq in September P _ P « Reached new strategic cooperation
: overseas business , )
Enterprise with Tmall, JD.com and China Telecom

« Established agreement with local government for

smanee [0

AR : BUTZKEHEFHEBRAE

i<

Viomi loT Tech. Park project

Lo BB

for promoting loT home solutions

Al:Helpful 2.0

022 =HEKZE Al RIGEBFH=

T
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Recent Developments

/ October 2022 \

Al:Helpful 2.0

2022 ZXKIKEFE A REGEEHS

] 1°]

Mlkﬁ‘s‘

Hosted 2022 Fall Software Launching Event

“Al: Helpful 2.0”

N

/ November 2022

c! ITE
HABI 1 A™
A\WWARL

o 3% f1 B
HENTEIRFRAK
IR FRAR
P e A
I an Y8 1!
EEte!
AL RE# S RHomeMap
KLPH
@mm&*%%ﬂ&ﬁmﬁﬁ

i 2ES
FEARHHIEREED | BRMNFRARRDAZE

AWARD OF EXCELLENCE | {£%EX

Midrs,

One-stop loT@Home Platform: HomeMap app

\ Won the 19t Precision Science and Technology Award/

~

-

December 2022

2022 A B AIS DX I IR B AR

The Intelligent Vision Technology Equipped in Al Range
Hood won a silver award in the 2022 Greater Bay Area
High-Value Patent Cultivation Layout Competition

v

A

October 2022

AR~ e

R 50iR )= BB

2022.11 -2025.11

Listed as National Intellectual Property Demonstration
Enterprise from 2022 to 2025

~

4

Y

YIOMI=XK

loT @ Home
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Recent Developments (Cont.)

a October 2022 I

-

Bk it e e,

Pl LT 2= 2K WL 28 BB AT BR 23 W] 5 ok

A ] TR Ae AR 2 AR I SR
2EEEEEFTES

=0——+FTF7

Listed as Foshan Postdoctoral Work Station

v

~

A

December 2022 \

Reached Strategic Cooperation with SNIMAY for the
Integrated Innovation of “Houseware + Home Appliances
+ Intelligence” /

/ November 2022 \

maaniy el IRfEul 10D 38 -
ol EER.EEE EED R U o
Sl OTHEEETT SOEESe. Ui ommmm.  Saaiies \
©s2ex 22 IREREGIEI 10D ——
| DoEEEE EETNRL. SEmE.e Simmuann somes |
Listed as Top 25 Enterprises and Top 13 Manufacturers in
Shunde District, Foshan

-

N

/ November 2022

Ranked Top on Many Bestselling Lists During Double
\ Eleven Shopping Festival /

Y

YIOMI=XK

loT @ Home
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Appendix
Selected Unaudited Financial Data



Selected Unaudited Income Statement Data

Y

YIOMIZ=XK
For the Three Months Ended December 31 For the Twelve Months Ended December 31 loT @ Home
Q4 2021 Q4 2022 Q4 2022 FY 2021 FY 2022 FY 2022
(in thousands) (RMB) (RMB) (USD) (RMB) (RMB) (USD)
Total Cost of Revenues (991,327) (700,881) (101,618) (4,105,767) (2,495,638) (361,834)

Operating Expenses

Research and Development Expenses (97,796) (74,677) (10,827) (311, 786) (299,950) (43,489)

Selling and Marketing Expenses (214,8406) (151,064) (21,902) (751,011) (614,889) (89,151)

General and Administrative Expenses (28,040) (48,924) (7,093) (97,730) (121,702) (17,645)
Total Operating Expenses (340,682) (274,665) (39,822) (1,160,527) (1,036,541) (150,285)
Other Income, Net 8,268 5,713 828 27,128 22,135 3,209
Income (Loss) from Operations 9,072 (59,284) (8,594) 64,669 (277,313) (40,208)
Interest Income and Investment Income, Net 10,442 2,045 296 28,589 10,368 1,503
Other Non-operating Income 592 656 95 1,372 2,487 361
Income (Loss) before Income Tax Expenses 20,106 (56,583) (8,203) 94,630 (264,458) (38,344)
Income Tax Credits (Expenses) 2,139 (50,794) (7,364) (5,739) (18,174) (2,635)

Less: Net (Loss) Income Attributable to the Non-controlling

Interest Shareholders (439) (1,031) (149) (7,114) (1,031)
Share-based Compensation Expenses 10,781 4,787 47,405 19,560 2,835

Note
1. “Non-GAAP net income (loss) attributable to ordinary shareholders of the Company” is defined as net income (loss) attributable to ordinary shareholders of the Company excluding share-based compensation expenses.

15



Selected Unaudited Balance Sheet Data

(in thousands)

Assets

Current Assets
Cash and Cash Equivalents
Restricted Cash
Short-term Deposits
Short-term Investments
Accounts and Notes Receivable from Third Parties
Accounts Receivable from a Related Party
Other Receivables from Related Parties
Inventories
Prepaid Expenses and Other Current Assets
Long-term Deposits — Current Portion

Current Liabilities
Accounts and Notes Payable
Advances from Customers
Amount due to Related Parties
Accrued Expenses and Other Liabilities
Income Tax Payables
Lease Liabilities due within One Year
Long-term Borrowing due within One Year

Long-term Borrowing

As of December 31, 2021
(RMB)

586,955
35,831
828,867
302,336
320,939
88,367
576,351
156,127
50,000

1,069,108

99,632
5,415
365,718
43,343
11,312

16,105

Y

YIOMIZ=X
As of December 31, 2022 As of December 31,2022° """
(RMB) (USD)
737,139 106,875
76,070 11,029
171,541 24.871
197,058 26,571
241,652 35,036
360,497 52 267
25,021 3,628
502,291 72.825
271,761 39,402

932,347 135,178
118,369 17,162
11,548 1,674
308,609 44,743
16,674 2,418
7,233 1,049
20,215 2,931

114,552 16,608

16
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