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This Presentation has been prepared by YY Inc. (the “Company”) solely for informational purposes and does not constitute an offer to sell or, recommendation or solicitation of an offer to subscribe for or purchase any securities and nothing contained herein shall form the 
basis of any contract, commitment or investment decision in relation to any securities. This Presentation is strictly confidential and information in this Presentation may not be reproduced, distributed or passed on, directly or indirectly, to any other person or published, in 
whole or in part, by any medium or for any purpose. By viewing, accessing or attending this Presentation, you acknowledge and agree to be bound by the following restrictions and to maintain absolute confidentiality regarding the information disclosed in this Presentation, 
unless such information has otherwise been disclosed by the Company. 

None of the Company’s securities may be offered or sold in the United States absent registration or an applicable exemption from registration requirements under the U.S. Securities Act of 1933, as amended (the “Securities Act”). The notes have not been and will not be 
registered under the Securities Act of 1933, as amended, or under any state securities laws in the United States. This Presentation is not directed at, or intended for distribution to or use by, any person or entity that is a citizen or resident or located in any locality, state, 
country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or which would require any registration or licensing within such jurisdiction. Persons into whose possession this Presentation comes should inform 
themselves about, and observe, any such restrictions. By accessing this Presentation, you represent and agree that you and any customers you represent is either (a) a qualified institutional buyer (within the meaning of Rule 144A under the Securities Act) or (b) a non-
U.S. person (as defined under the Regulation S under the Securities Act) located outside the U.S. (within the meaning of Regulation S under the Securities Act), and is a sophisticated investor who possesses sufficient investment expertise to understand the risks involved 
in the offering and to whom it is lawful to communicate this Presentation. 

The information included in this Presentation has not been independently verified. No representations, warranties or undertakings, express or implied, are made by the Company or any of its affiliates, advisers or representatives or the initial purchasers as to, and no 
reliance should be placed upon, the accuracy, fairness, completeness or correctness of the information or opinions presented or contained in this Presentation. By viewing or accessing the information contained in this Presentation, you acknowledge and agree that none of 
the Company or any of its affiliates, advisers or representatives or the initial purchasers have any responsibility or liability (express or implied) whatsoever and howsoever arising (including, without limitation for any claim, proceedings, action, suits, losses, expenses, 
damages or costs) which may be brought against or suffered by any person as a result of acting in reliance upon the whole or any part of the contents of this Presentation and neither the Company, its affiliated companies nor their respective employees, agents or 
representatives accepts any liability for any error, omission or misstatement, negligent or otherwise. Any liability in respect of the Presentation or any inaccuracy therein or omission therefrom which might otherwise arise is hereby expressly disclaimed. 

This Presentation is only directed at qualified investors and investment professionals and other persons should not rely on or act upon this Presentation or any of its contents. MIFID II product governance/ Professional investors and ECPs only target market – The Target 
market assessment in respect of the Notes by each distributors, solely for the purpose of its products governance determination under Article 10(1) of Delegated Directive (EU) 2017/593, has led to the conclusion that: (1) the target market for the Notes is eligible 
counterparties and professional clients only, each as defined in Directive 2014/65/EU (as amended, "MiFID II") and (ii) all channels for distribution of the Notes to eligible counterparties and professional clients are appropriate. Any distributor subject to MiFID II subsequently 
offering, selling or recommending the Notes is responsible for undertaking its own target market assessment in respect of the Notes and determining its own distribution channels. 

Statements in this Presentation are made as of the date this Presentation is made, unless stated otherwise, and the delivery of this Presentation at any time shall under no circumstances create an implication that the information contained herein is correct as of any time 
after such date.

The information contained in this Presentation is not to be taken as any recommendation made by the Company or any other person to enter into any agreement with regard to any investment. You will be solely responsible for your own assessment of the market and the 
market position of the Company and you will conduct your own analysis and be solely responsible for forming your own view of the potential future performance of the business of the Company. Any investment decision should be made solely on the basis of the final terms 
and conditions of the securities subject to an offering and the information contained in the relevant offering documents and/or other materials that will be distributed to you prior to the closing date of such offering and not on the basis of this Presentation which does not 
constitute or form part of the offer or solicitation of/invitation to an offer to purchase or subscribe for any securities. 

Cautionary Note Regarding Forward-Looking Statements:

This Presentation contains forward-looking statements reflecting the Company's current expectations and views of (i) its goals and strategies, (ii) its future business development, results of operations and financial condition, (iii) its future growth prospect, (iv) the general 
economic and other conditions in the industry it operates and (v) other future events. Forward-looking statements relate to expectations, beliefs, projections, future plans and strategies, anticipated events or trends and similar expressions concerning matters that are not 
historical facts. Some of these forward-looking statements can be identified by terms and phrases such as "anticipate," "should," "likely," "foresee," "believe," "estimate," "expect," "intend," "continue," "could," " may," "plan," "project," "predict," "will," and similar expressions.

The forward-looking statements in this Presentation are based upon various assumptions, many of which are based, in turn, upon further assumptions, including, without limitation, the Company's, examination of (it) historical industry, market and / or operating trends, (ii) 
data contained in the Company's records, and (iii) other data available from third parties. These forward-looking statements and their underlying assumptions are inherently subject to significant uncertainties and contingencies, which are difficult or impossible to predict and 
are beyond the Company's control and the Company, may not achieve or accomplish these expectations, beliefs or projections. Important factors that could cause actual results to differ materially from those discussed in the forward-looking statements in this Presentation 
include, among others, (i) the continued development of the Company's businesses, (ii) the funding requirements, strategies, and business development plans of the Company's businesses, (iii) the ability of the Company to adapt to changes in trends in the entertainment 
industry, and (iv) financial markets risk, operational risks, and other risks and factors. In light of these risks, uncertainties and assumptions, the forward-looking statements contained in this Presentation might not prove to be accurate and you should not place undue 
reliance upon them. All forward-looking statements attributable to the Company or persons acting on its behalf are expressly qualified in their entirety by the foregoing cautionary statements. The assumptions in the preceding list are not intended to be an exhaustive list of 
each of the Company’s forward-looking statements.

Market data and other statistical information used throughout this Presentation are based on independent industry publications, government publications, reports by market research firms or other published independent sources. Some data are also based on the good faith 
estimates of the Company’s businesses, which are derived from their review of internal surveys, as well as independent sources. Although the Company believes that these sources are reliable, the Company has not independently verified such information and cannot 
guarantee their accuracy and completeness.

Use of Non-GAAP Financial Information:

In evaluating its business, the Company uses or may use certain non-GAAP measures as supplemental measures to review and assess its operating and financial performance. These non-GAAP financial measures have limitations as analytical tools, and when assessing 
the Company's operating and financial performance, investors should not consider them in insolation, or as a substitute for any consolidated statement of operations data prepared in accordance with U.S. GAAP. For a reconciliations of non-GAAP financial measures used 
in this presentation to the most directly comparable GAAP equivalents, please refer to the Appendix. 

Disclaimer
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Company overview
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Our mission

uu
"Connect People and Enrich 
Their Lives Through Video "              
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Source:   Frost & Sullivan, Questmobile, Company filings

Notes:
.
1. Refers to the sum of the Company’s mobile active users in 2Q20 from company filings and starting from this quarter, the Company deconsolidated Huya’s financial and operational results. 
2. The rankings for Bigo Live/Likee are outside of China and are based on average mobile MAUs from a Frost & Sullivan report dated March 30, 2019
3. The ranking for YY Live is based on average mobile MAUs in 2Q20 from Questmobile

North America

Japan & Korea 

SEA

China

Europe

LATAM

Middle East

Russia

Oceania

SA

The truly global platform

Global Short-form Video 
Platform(ex-China)2

Likee #1 
Entertainment Live Streaming 
Platform in China3

YY Live 

No.1 Global Live Streaming Platform 
(ex-China)2

Bigo Live

457mm MAUs1

#2 
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Likee

Dual-engine strategy unleashing potential of huge market

Dual-engine growth strategy combining 
short-form video with live streaming

Bigo Live

Social Media Players

Fulfilling strong social demand 
from global users
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Bigo Live: the leading global live streaming platform

Immediate Opportunity at Sight: 
> 4x of YY Live scale

North 
America Europe

Middle 
East

JPN + KOR +
AUS + NZ
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Extensive global 
presence

20.8

29.4

Q2 2019 Q2 2020

MAU
mm

Source:  Company filings
 Notes:   1. Referring to the revenue generated from Bigo segment in 2Q20 from company filings. 

Key Drivers

41.3%
YoY 

Growth

1.2

3.1

Q2 2019 Q2 2020

Revenue
RMB bn

149%
YoY 

Growth

     

Bigo Live: exponential growth, deepening penetration in more markets

Strong localization
 capabilities

30+ 
Regional operations 

centers 1
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   14%

Bigo Live: more exciting social features and prevalent user participation

Source: Company filings

of users hosted live 
streaming sessions every 

single day in 20Q21

Bar
Picked for you

      

Popular posts 
recommended 
for you

of users accessed their 
bar features in 20Q21> 50% 
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Source:   Company filings

Massive User Base Growth

mm

Monetization

Likee: leading global short-form video platform

MAU

Live Streaming

 E-commerce

Advertising

80.7

100.2

115.3

131.6

150.3

19Q2 19Q3 19Q4 20Q1 20Q2

86.2%
YoY Growth
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Likee: interactive community empowered by advanced algorithm and 
driven by enriched UGC

   

    Typical Day 9:00 AM 12:00 PM 8:00 PM

Ø Upload video and share 
daily life with online 
community

Ø Interactions with 
friends in community

Ø AI-backed technology 
with personalized 
recommendations

   Typical User
Ø Gen Z
Ø Comm. with video
Ø Sharer & creator
Ø Self-expression
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Likee: reinforcement of social influence in key markets

Campaigns Launched Globally

Stars Festival 
in Russia

Annual Ceremony 
in Indonesia
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HAGO: leading social platform in SEA 

Source:   Frost & Sullivan, Company filings
Notes:    1.The ranking for Hago is outside of China and is based on average mobile MAUs from a Frost & Sullivan report dated March 30, 2019

SEA, SA, LA and beyond
Rapid expansion

Monetization and expecting 
breakeven in key markets 
in 2020

Ramping up

$

      

Casual-game Social features

Casual-game-oriented
social platform in the world1

No.1
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    Cultivating an immersive and sticky community

Source:   Quest Mobile

YY Live:  leader in Chinese live streaming industry

Mobile MAUs1

Mobile DAUs1

Average daily
time spent1

# No.1 

Paying users

Continuous product innovation and content enrichment
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Provide users with tailored content & highly 
interactive features that encourage virtual 

tipping with no ceiling

Empower performers towards 
self-realization and unlock 

social value

Nurture profitable & replicable 
business model, backed by 
capabilities of cultivating talents

0
Users

Performers
Guilds

YY Live: at the nexus of a vibrant ecosystem
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AI

Content creation & 
understanding 
Applying AI related computer vision 
and voice technologies to enhance 
the content creation and 
understanding.

Content 
recommendation
Strengthening machine learning and 
algorithm capabilities in managing 
and distributing personalized content.

Automated 
product testing
Establishing an AI driven process 
to review hundreds of different 
versions of APPs and through AI 
based A/B testing to achieve the 
optimization of distribution.

AI-driven tech team 
management
Adopting a tech-centric approach 
where the tech team determines the 
workflow of each business unit and 
the labor force allocation.

Enhancing AI capabilities on all fronts
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Diversified 
video usages

Creation, consumption and 
sharing of mass video content

Tailored & effective 
monetization methods

Attracting new users 
and further engaging 

existing users

More precise content 
matching and targeting

457mm MAUs with high 
engagement1

Source:  Company filings
. 

Self-reinforced ecosystem with high entry barriers

Notes:   1. Refers to the sum of the Company’s mobile active users in 2Q20 from company filings. 
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David  Xueling Li
Co-founder / Chairman
 / CEO 

VV  Ting Li
COO

Bing Jin
CFO

Jeff  Pengjun Lu
CTO

Visionary management team with proven track record
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Financial highlights
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Healthy Gross Margin

02

Massive and Rapidly
Growing Revenue 

01

Strategic S&M and R&D 
Initiatives to Support 
Global Expansion

03

Proven Profitability 
& Cash Generation

04

Financial highlights
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9,410.0

11,102.2

17,201.8

4,284.8

5840.1

2017 2018 2019 2Q19 2Q20

Total net revenues

Massive and rapidly growing revenue

Company filings 
. 

Strong Top Line Growth Track Record
RMB mm

Exponential Growth of Bigo
RMB mm

22.3%
CAGR

36.3%
YoY Growth

Note: 1.Starting from the second quarter of 2020, the Company deconsolidated Huya and Huya’s 
historical financial results are and will be reflected in the Company’s consolidated financial 
statements as discontinued operations accordingly.

1 1

148.8%
YoY Growth

1,231.0

1,537.2

1,804.3

2,106.9

3,062.7

2Q19 3Q19 4Q19 1Q20 2Q20

Total net revenues
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4,353.3

5,082.6

6,995.6

1,797.1
2,080.6

2017 2018 2019 2Q19 2Q20

Gross profit

Gross 
margin

Healthy gross margin

Notes:     1. Starting from the second quarter of 2020, the Company deconsolidated Huya and Huya’s historical financial results are and will be reflected in the Company’s consolidated financial 
statements as discontinued operations accordingly. Adjusted metrics exclude SBC.

Adjusted Gross Profit11

RMB mm
ü Bigo segments had lower gross margins but contributed significantly greater portions of net revenues in 2Q20

1Q20 
Gross 
margin

46.3% 45.8% 40.7% 41.9 % 35.6%



22

 5.3%  6.6% 
 9.3%  9.4%  10.3% 

 6.4% 
 8.6% 

 19.2% 
 22.8% 

 15.5% 

 4.0% 

 3.9% 

 5.5% 

 4.8% 

 5.5% 

 15.7% 

 19.1% 

 34.0% 

 37.0% 

31.3% 

2017 2018 2019 2Q19 2Q20

Research and development expenses Sales and marketing expenses General and administrative expenses

ü Increased investment in S&M, especially for overseas expansion; declined in 2Q2020 due to the COVID-19 outbreak. 

ü Enhanced R&D capability, especially for AI technology 

Adjusted Operating Expenses as % of Total Revenue1

Strategic S&M and R&D initiatives to support global expansion

Note:   1. Adjusted metrics exclude SBC expenses. The Company has deconsolidated Huya’s financial results starting from this quarter.
.
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Proven profitability

Note:1. Starting from the second quarter of 2020, the Company deconsolidated Huya and Huya’s historical financial results are and will be reflected in the Company’s consolidated 
financial statements as discontinued operations accordingly. Non-GAAP operating income is a non-GAAP financial measure, which is defined as operating income excluding share-
based compensation expenses, amortization of intangible assets from business acquisitions, impairment of goodwill and investments and gain on disposal of subsidiaries and 
business. 

ü Consolidated level margin has been impacted by mix of business segments, especially the impact of the consolidation of Bigo  with the 
growth of its scale

Operating
margin

3,019.4
3,069.7

2,091.8

408.7
509.3

2017 2018 2019 2Q19 2Q20
Non-GAAP Operating income 

32.1% 27.6% 12.2% 9.5% 8.7%
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1,823.4

2,421.1

3,718.5

4,464.8
4,581.7

2015 2016 2017 2018 2019

RMB mm

Note: The Company has deconsolidated Huya’s financial results starting from this quarter and Huya’s 
historical financial results are and will be reflected in the Company’s consolidated financial 
statements as discontinued operations accordingly. 

Operating Cash FlowKey Balance Sheet Items            As of June 30, 2020 

RMB mm

Cash and cash equivalents  4,756.6

Restricted cash and cash equivalents 3.5

Short-term deposits 10,172.0

Restricted short-term deposits 503.0

Short-term investments 3,925.3

Total cash  19,360.4  

Total current assets 20,972.3

Total assets 52,730.7

  

Total current liabilities  5,708.6

Total liabilities  11,460.2

Total liabilities, mezzanine equity and 
shareholders’ equity

                   52,730.7

Strong cash generating capabilities
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Thank you!


