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Fresh Del Monte Produce Inc.
July 31, 2018
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Fresh Del Monte 
At A Glance 

01
Industry Dynamics 

Looking Into The Future

02

Strengths We Are

Building On

03
Strategic Direction

04

Financial Overview
05
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1892
Del Monte® brand 

established

1989
Fresh business 

separated from canned

1996
Del Monte Fresh 

Produce acquired by 
current management

1997
IPO NYSE

1996
Introduced the first new 

pineapple variety in more than 
15 years; the Del Monte Gold® 

Extra Sweet Pineapple
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North 
America

South 
America

Central
America

Europe 
&

Africa

Middle 
East & 
North 
Africa

Asia
Pacific
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Then Now

Delivery System Truckload shipments
2 Distribution Centers

(“DC’s”)

Sourcing
Limited Global basis

Commodity Producer
More than 100 

products

Logistics
Chartered vessels

Customers
Predominantly retailers 

& wholesalers

Product Range

Owned & chartered 
vessels

Truckload shipments, 
Just in Time (“JIT”), 

Direct Store Delivery (“DSD”)
Global DC’s & 

Fresh-Cut Ops (“FCO’s”)

Retailers, Club Stores, 
Convenience, Petro Stations,

Quick Serve Chains, Foodservice

http://images.google.com/imgres?imgurl=http://www.safewaycycling.com/images/sponsors_m/01_safeway_logo.jpg&imgrefurl=http://www.safewaycycling.com/sponsors.php&h=90&w=297&sz=21&hl=en&start=6&um=1&tbnid=SCakGN5rIzgSbM:&tbnh=35&tbnw=116&prev=/images?q=safeway+logo&svnum=10&um=1&hl=en&rls=GGLD,GGLD:2003-35,GGLD:en
http://images.google.com/imgres?imgurl=http://www.safewaycycling.com/images/sponsors_m/01_safeway_logo.jpg&imgrefurl=http://www.safewaycycling.com/sponsors.php&h=90&w=297&sz=21&hl=en&start=6&um=1&tbnid=SCakGN5rIzgSbM:&tbnh=35&tbnw=116&prev=/images?q=safeway+logo&svnum=10&um=1&hl=en&rls=GGLD,GGLD:2003-35,GGLD:en
http://images.google.com/imgres?imgurl=http://img.search.com/thumb/3/39/7-eleven_logo.gif/200px-7-eleven_logo.gif&imgrefurl=http://www.search.com/reference/7-Eleven&h=193&w=200&sz=10&hl=en&start=1&um=1&tbnid=SPhZNMw2bSKz2M:&tbnh=100&tbnw=104&prev=/images?q=seven+eleven+logo&svnum=10&um=1&hl=en&rls=GGLD,GGLD:2003-35,GGLD:en
http://images.google.com/imgres?imgurl=http://img.search.com/thumb/3/39/7-eleven_logo.gif/200px-7-eleven_logo.gif&imgrefurl=http://www.search.com/reference/7-Eleven&h=193&w=200&sz=10&hl=en&start=1&um=1&tbnid=SPhZNMw2bSKz2M:&tbnh=100&tbnw=104&prev=/images?q=seven+eleven+logo&svnum=10&um=1&hl=en&rls=GGLD,GGLD:2003-35,GGLD:en
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Owned Vessels Chartered Vessels

Fresh Cut Operations
(North America: 11)

Worldwide Distribution 
Centers (North America: 30)

F&B Stores

Employees globally



W
W

W
.
F

R
E

S
H

D
E

L
M

O
N

T
E

.
C

O
M

FRESH DEL MONTE PRODUCE
INVESTOR RELATIONS

12



W
W

W
.
F

R
E

S
H

D
E

L
M

O
N

T
E

.
C

O
M

FRESH DEL MONTE PRODUCE
INVESTOR RELATIONS

13

4% 6%

15%

75%

Other Melons Pineapples Bananas

Prepared Food
8%

Other Fruit, Products 
& Services

2%

Bananas
43%

Gold Pineapple
12%

Fresh-Cut Products
15%

Non-Tropical Fruit
6%

Avocados
8%

Melons
3%

Tomatoes
2%Vegetables

1%

1996 2017
Net Sales by Product

EXPANDED PRODUCTS PLATFORM

Bananas 75% Other Fresh 21% Other 4%

Net Global Sales of $1.2 Billion

Bananas 43% Other Fresh 49% Prepared Food 8%

Net Global Sales of $4.1 Billion
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Asia, 13%

Europe, 35%

Other, 3%

North 
America, 

49%

1996 2017
Net Sales by Region

INTERNATIONAL EXPANSION

Asia, 12%

Europe, 17%

MENA,
14%

Other, 2%

North America, 
55%

*US Dollars in Millions

Net Global Sales of $1.2 Billion

North America $2,382.4
Europe $665.9 

MENA $518.8 
Asia $460.2 

Net Global Sales of $4.1 Billion
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16

SOURCE:  OXFAM INTERNATIONAL, JUNE 1, 2011 



17

SOURCE: WWF



18

SOURCE: Joachin von Braun, International Food Policy Research Institute
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FARM ACREAGE PER CAPITA

Source: Food, Land, Population, and the US Economy – Cornell University / Instituto
of Nazionale della Nutrizione (1994)

Source: The United Nations (2010)



20

SOURCE: Food Business News 2017 



21

SOURCE: Produce Marketing Association 2014 
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Source: USDA- 2013 Fruit and Fruit and Tree Nut Yearbook
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High Brand
Recognition



W
W

W
.
F

R
E

S
H

D
E

L
M

O
N

T
E

.
C

O
M

FRESH DEL MONTE PRODUCE
INVESTOR RELATIONS

28

Broad Appeal
•

•

•

Health & Wellness
•

•

•

•
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*Colombia, Ecuador, Central 
America and Brazil
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PLANET 

• Efficient use of resources and inputs

• Waste management and recycling 

• Sustainable agriculture and integrated pest management

• Protection and management of conservation areas

PEOPLE

• Health, safety and wellness of employees and community

• Employee training and development

• Fair and ethical labor practices

• Improvement and development of communities where we operate

PRODUCT

• Certification under internationally accepted standards 

• Engage our suppliers in adopting practices that support our 

sustainability goals
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•

•

•

•

•

•

•

•

•
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•

•

•
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Sourcing Value-Add
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•

•

•

•

•

•

•

•

•

•
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Maximizing Revenues

From Our Existing 

Infrastructure to Increase 

Volume and Reduce 

Costs

•

•

•

•
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Yuma

Delhi
Salinas
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•

•

•

•

•

•
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Consumers
•

•

•

•

Food Service
•

•

•
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•

•

•

Joint Venture Ownership Product Category
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•

•

•

•

•

•

•

•
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•

•

•

•
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•

•

•

•
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•

•

•

•

•

•

•

•
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*  Excludes asset impairment, restructuring charges & gain/(loss) on the sale of assets.Figure in USD (millions)
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*  Excludes asset impairment & other charges.Figure in USD (millions)
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*  Excludes asset impairment & other charges.Figure in USD (millions)
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*  Excludes asset impairment & other charges.Figure in USD (millions)
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*  Excludes asset impairment, restructuring charges & gain/(loss) on the sale of assets.

$1.83 

$2.73 
$2.43 

$4.74 

$2.44

$1.40 

$0.14 
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$192 

$244 
$219 

$340 

$233 

$101 

$42 

*  Excludes asset impairment, restructuring charges & gain/(loss) on the sale of assets.
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* Figure in USD (millions)

$109 

$231 $231 

$332 

$194 
$174 

$162 
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•

•

•

•

•

•

$251 
$267 $254 $232 

$358 

 $-

 $100

 $200

 $300

 $400

2012 2013 2014 2015 2016 2017 2018

Fi
gu

re
 in

 U
SD

 (
m

ill
io

n
s)

$160 
$149 

$132 
$147 $139 

2013 2014 2015 2016 2017

Fi
gu

re
 in

 U
SD

 (
m

ill
io

n
s)



W
W

W
.
F

R
E

S
H

D
E

L
M

O
N

T
E

.
C

O
M

FRESH DEL MONTE PRODUCE
INVESTOR RELATIONS

64



W
W

W
.
F

R
E

S
H

D
E

L
M

O
N

T
E

.
C

O
M

FRESH DEL MONTE PRODUCE
INVESTOR RELATIONS

65



W
W

W
.
F

R
E

S
H

D
E

L
M

O
N

T
E

.
C

O
M

FRESH DEL MONTE PRODUCE
INVESTOR RELATIONS

66

* Figure in USD (millions) *  Excludes asset impairment, restructuring charges & gain/(loss) on the sale of assets.

80              14              
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(1)  Asset impairment and other charges, net for the quarter ended June 29, 2018 included restructuring activities in Asia and South America 
and acquisition costs in North America. Asset impairment and other charges, net for the six months ended June 29, 2018 also included 
acquisition costs related to Mann Packing and insurance proceeds in North America. Asset impairment and other charges, net for the 
quarter ended June 30, 2017 included impairment charges in South America, Central America and Asia. Asset impairment and other 
charges, net for the six months ended June 30, 2017 also included insurance proceeds related to previously announced flooding in South 
America offset by impairment charges in Asia.  

(2)  Gain on disposal of property, plant and equipment, net for the quarter and six months ended June 29, 2018 primarily related to a gain on 
sale of property and assets in Europe and South America offset by asset disposals in South America due to restructuring activities. Gain 
on disposal of property, plant and equipment, net for the quarter and six months ended June 30, 2017 primarily related to maritime 
equipment sales. 
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* Figure in USD (millions) *  Excludes asset impairment, restructuring charges & gain/(loss) on the sale of assets.
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* Figure in USD (millions)


